TEXT 1: A strange experiment
       In the United States, obesity is at epidemic proportions. More than two-thirds of adult Americans are overweight and 37% of American children are carrying too much fat. There has been a meteoric rise in diabetes, heart disease, stroke, high-blood pressure, etc. Health experts believe one of the major causes of this epidemic is our consumption of fast food.
      "Is fast food really bad for you?"

       To find out, (filmmaker Morgan Spurlock) decided to eat only McDonald's food for 30 days. (Finding McDonald's restaurants was no problem - there are 83 of them in Manhattan.) Spurlock made himself follow rules during his 30-day experiment. He had to eat three McDonald's meals a day - breakfast, lunch and dinner. He could only eat what they sold over the restaurant's counter. (...)
       Within the first week of his experiment, Spurlock gained 5% of his body weight. At day 9, he began having strange symptoms like chest pressure and discomfort and he felt depressed. He noticed that, even though he was taking in about 5,000 calories per day, he felt hungry soon after eating.

In 12 days, he gained 17 pounds. (1 pound= 453.5 grams)
       By the third week, the filmmaker began to experience heart palpitations, chest pain and breathlessness.(...)
       Before his 30 days were up, Spurlock was a sick man. At 210 pounds, he was overweight (he had gained a total of 24.5 pounds in 30 days), had high cholesterol, high blood glucose, and high blood pressure. He had serious liver damage. His fat level had soared. He was often moody and exhausted.

       Fast food may be inexpensive and convenient. It may taste good. Spurlock proved that it's downright toxic to the body.

"Super Size Me"- A Film by Morgan Spurlock, www.realfoodtraveler.com

Nota bene: It took Spurlock 14 months to lose the weight he had gained in just 30 days.

................................................................................................................................................................... 
TEXT 2: Food Ads Target Children
       Each year, the world's food and beverage companies spend billions on marketing and advertising their products to children and teenagers. The overwhelming majority of these products are high in calories, added sugar, saturated fat and sodium - fast food, fizzy drinks, sweets, and chocolate to name a few. Ask a child to recall a food advert and chances are that it won't be one for apples or broccoli. (...)

       According to (a 2013 report by Yale University experts), children under six see three adverts for fast foods every day, while 12-17-year-olds see five adverts a day. (...)
Report author Jennifer Harris is concerned. "A lot of companies have switched their marketing target to the 12-14 age group," she says. "This is a really vulnerable time for kids; they are seeing more media and making more decisions on their own(...).

       In the UK, regulation exists to prevent adverts for unhealthy foods from being broadcast during or around programmes specifically made for children.

       British advertisers are unhappy about ads prohibition. One of them, Ian Twinn, says: "Encouraging people to change their lifestyle rather than slapping bans on ads is what will make a difference. There are plenty of good examples of big brands changing their messages to support the message for a healthier lifestyle. Coca-Cola for instance, only advertises its low calorie or sugar-free products.

       Yet, a University of California study suggests that if governments take action to control food industries, they can help prevent obesity and its serious health consequences, including cardiovascular diseases and diabetes. This calls for more robust, government-led regulation of the industry, rather than voluntary self-regulation.
www.theguardian.com, February 25th, 2014

